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8.00am Registration & Coffee

9.00am Opening Address
Sivam Subramaniam, 
Editor in Chief, Asia Insurance Review

9.05am Chairman Address
Samit Mandal, 
Leader, Cloud Private for Data, IBM

9.25am Keynote Address
The 2020 Vision for Data Scientists – Creating a Data-Driven Culture
Catherine Candano, 
Head, Data Platforms, SEA Analytics 360 Suite Partnerships, Google

9.45am Q&A
10.00am Tea Break
The World of Big Data
10.15am Reimagine Life – Global Consumer Study and Data Driven  

Use Cases

Mandy Luo
FSA, Chief Actuary and Data Scientist, ReMark

Vincent Shi
Business Development Director, ReMark

18 FEBRUARY 2019 | MONDAY



11.00am Roadmap to Adopting Big Data. Overcome Challenges to Unleash 
your Potential with Big Data
Theresa Blissing, 
Director, Accelerating Insurance

11.30am Embedding Intelligence in Digital Projects to drive Insurance 
Profitability
Anthony Devassy, 
Principal Industry Consultant (Insurance), SAS

12.00pm Unleashing the Value of Analytics in Insurance
Balaji Bhakthavatchalam, 
Head of Presales & Solutions for Digital Insurance, 
DXC Technology

12.30pm Q&A
12.45pm Lunch

The Application of Big Data into Life Insurance-Comprehensive Case Studies of  
Big Data Users in Life Insurance
2.00pm Optimising Claims and Underwriting Experience through Big Data 

and AI 
Wan Ting Poh, 
Director, Data Science, Allianz, Amazon Web Services Start-up Scout,  
Managing Director, Girls in Tech – Singapore

2.30pm Using Big-data to Improve Product Offering and Create Value in 
the Health Insurance Space
Sanjay Unni, 
Head of Analytics, Aetna Insurance (Korea)

Programme is subject to change.



3.00pm Insurtech-start-ups on Big Data and Improving Customer  
experience
Cole Sirucek, 
CEO, DocDoc

3.30pm Leveraging LinkedIn Platforms for the Profitability of your Business 
Chris Reed, 
CEO, Black Art Marketing

4.00pm Q&A
4.15pm Key Take Aways for Day 1
4.30pm Prize-Giving By ReMark
4.45pm End of Day 1 and Tea Break



9.00am BAM (biological age model) Study by ReMark

Vincent Lepez, 
Deputy CEO, SCOR - Global Life Asia Pacific

Jörn Watzke, 
Director Global B2B Sales, Garmin

Comprehensive Case Studies of Big Data users in Non-Life Insurance
9.45am Predicting True Cost and Risk of Hospitalisation with AI

Neal Liu,
Founder and CTO, UCARE.AI

10.15am Augmenting Insurance Product Pricing and Development using 
Machine Learning and AI
Dr Vishnuteja Nanduri, 
Head of Data Analytics (Non-Life), India, Japan, Korea, and  
Southeast Asia, Munich Re

10.45am Q&A
11.00am Tea Break
11.15am Case Study - Data-Driven Medical Travel Assistance

Timo Uustal, 
Co-founder & CEO, Nursebeam

11.45am Panel: Attracting and Retaining Profitable Customers with  
Big Data
Panel Moderator:

19 FEBRUARY 2019 | TUESDAY



Paul Brenchley,
Director, Head of Insurance Advisory, KPMG Services Pte Ltd

Panellists:
Sophia Van,
Principal, Global Health Product Strategy Leader,  
Mercer (Singapore) Pte Ltd

Alvin Ang,
CEO,  FidentiaX

Samit Mandal, 
Leader, Cloud Private for Data, IBM

12.45pm Lunch

2.00pm Building a Data Fabric to Support Data Science, AI/ML Workloads
Leonard Jayamohan, 
Head of Data Analytics, Hitachi Consulting

2.30pm What’s in for Underwriters with Big Data and AI
Sundeep Reddy, 
Senior Data Consultant, Gramener

3.00pm Regulatory and Privacy Issues in Big Data: Dealing with Enhanced Use 
of Personal Data
Jonathan Goacher, 
Partner, DWF LLP

3.30pm Key Take Aways for Day 2
3.45pm Prize Giving By ReMark
4.00pm End of Day 2 and Tea Break

               

Programme is subject to change.


